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This social media audit covers two Chicago-based professional wrestling promotions:
AAW Pro Wrestling and SHIMMER Women Athletes. While these organizations were
founded around the same time (in 2004 and 2005, respectively), AAW has a decidedly
stronger social media presence. Nevertheless, SHIMMER does have a dedicated and
passionate fanbase - a strong foundation to build on while the organization experiments
with new engagement tactics. To best capture recent data trends, this social media
audit focused on a three-month period from November 26, 2021, to February 26, 2022.
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ATTN: Dave Prazak, Allison Danger.

Summary

AAW Pro Wrestling and SHIMMER Women Athletes use social media to highlight
previous matches, show appreciation for their wrestlers, and promote upcoming events.
While they are similar in those aims, AAW has used their platforms to generate buzz
and drive ticket sales for their upcoming 18-year anniversary event - “Epic.” In contrast,
SHIMMER does not have any upcoming events of their own to promote, so they have
dabbled in promoting women’s wrestling matches put on by other organizations
(Terminus and MLW). The other main distinction to be made by the two companies is
that SHIMMER'’s posts are often centered around selling their merchandise while AAW
generates a greater variety of content with the aim of advancing wrestling storylines.
Surprisingly, even though SHIMMER posts less frequently on their platforms (Twitter,
Facebook, Instagram, and YouTube), they have not lagged in terms of fan engagement.
This is reflected in the number of followers that SHIMMER’s social media channels have
— on Twitter, they have 24K more followers than AAW — as well as the comments that
populate their posts.

Opportunity

Fans are observably passionate about SHIMMER'’s brand and eager to share their
thoughts. Two notable instances of this are:

e Facebook - February 7, 2022 - A question posted by SHIMMER that encouraged
fans to share their merchandise ideas generated 70 likes, 13 comments, and 3
shares. The engagement level was not only displayed in quantitative metrics but
in the quality of the comments as fans were posting innovative and detailed
ideas.

e Instagram - On February 11, 2022 — A photo post of a mid-match highlight
between two wrestlers generated 501 likes and 4 comments, one of which
suggested, “Make this photo into a caption contest.”

As SHIMMER does not currently 1) Like comments by fans, 2) Reply to comments by
fans, and 3) Solicit the creative opinions of fans (aside from the aforementioned
example on February 27), there are untapped engagement opportunities. Nevertheless,
one of the main challenges that persists for SHIMMER is that their posts tend to be
focused on their past and tonally elicit feelings of nostalgia. This is understandable
given that the Winter is SHIMMER’s off-season and that they produce a very limited
number of live events per year, which are then taped and sold as DVDs (their main
source of revenue). The question then becomes: How can SHIMMER maintain
relevance and engage its audience base, even when the date of their next event has yet
to be determined and will likely take place in several months?
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Recommendations

As SHIMMER has a pinned post on their Twitter commemorating their 16™ Year
anniversary on November 1%t 2021, consider focusing content not on upcoming
events but on SHIMMER’s 16-year journey since its inception. Solicit the help of
former wrestlers who have worked for SHIMMER (many of whom are now
household names and wrestling for larger promotions) in telling the story of how
SHIMMER impacted their careers and the women’s wrestling landscape.
Include more video posts on Instagram to showcase how dynamic women’s
wrestling is. Ideally, this would be two video posts a week of highlights from
former SHIMMER matches, which could chronologically build over the course of
several months until the next SHIMMER event.
Improve the quality and variety of photographs. Specifically, move away from
oversaturating SHIMMER’s Instagram feed with photoshoot stills and post more
action shots.
Reply to fan comments and fuel conversations, especially on Facebook and
Instagram.
Pose more questions and prompts to fans, including:
o Caption contests.
o Having fans create their own “Sweet 16” bracket-style tournament with
their favorite SHIMMER women wrestlers.
o Asking fans to share their favorite SHIMMER moment over the last 16
years and tagging @shimmerwomen.
o Asking fans who should challenge for the SHIMMER championship next /
Who they would like to compete at SHIMMER next.
o Fan appreciation posts and merchandise giveaways.
Post more detailed captions to Facebook, Instagram, and Twitter, especially over
the course of Women'’s History Month where there is an opportunity to tell the
stories of the amazing female wrestlers who have made their mark on wrestling
history and on SHIMMER'’s history. #womenshistorymonth
Challenge upcoming and veteran women wrestlers to post their best social media
video “call-out” to a female competitor they’d like to face in a SHIMMER wrestling
ring. Depending on which “call-outs” gains traction, some long-term storytelling
angles may emerge.
To build goodwill and deepen preexisting professional relationships, keep
promoting women’s wrestling matches hosted by other organizations.



